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OUR READERS

House and Home readers are nesters: real
people whose homes are the centre of their
world. Nesters have mortgages, muddy
boots by the door and magnets on the fridge.
Their lives embrace dogs that need walks
and lawns that need mowing. Mornings are
feeding frenzies and school runs; at
weekends they relax with old friends over a
home-cooked meal.

Nesters are busy and discerning. They will
happily shop in budget-friendly places, but
love to splash out on something special. They
appreciate Ikea, but understand the allure
of the Aga; they buy some of their weekly
groceries at a discount supermarket, but
won't compromise on a favourite brand.
They have internet access, digital TV,
facebook accounts and are happy to buy
online.

Above all, Nesters are open-minded. They
welcome change, they embrace colour and
they aren't afraid to roll up their sleeves to
make their home a better place to be.

And they get renewed inspiration with
every issue of House and Home.
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Our Nesters* NESTERS
Want their home:

Our Nesters at a glance are To be the centre of their world

® 84% Female
® 43% are aged 25-35 Where they live: In a house most likely bought before
® 50% are aged 35-54 2004
® 25% are single Interiors Style: Homely with a personal twist.
® 51% are married
® 24% are in a co-habiting couple How to spot them: This segment is highly home-
centered ranging in age from late 20s to late 40s. They are
® 50% live in Dublin often in a couple with two incomes and have bought their
® 15% live in a commuter town home pre-boom. They enjoy entertaining family and friends
® 17% live in a large town/city at home and consider their home as an extension of their
® 18% live in a rural location personal taste and measure of their status.
They have a renewed interest in baking, cooking,
Our nesters are established home owners growing their own vegetables and craft and will try their
® 15% are renting and in the process of buying their hand at wallpapering and painting and giving their home a
first home personal touch with heirloom pieces and auction finds. They
® 68% own one home enjoy ‘home-making’ and see shopping for the home as
® 17% own more than one home of which 60% have a ‘retail therapy’ including visits to garden centres. They love
holiday home in Ireland telling their guests where everything came from as each
® 55% are living in their home for more than five years piece in their home has a ‘story’ attached. They research
their home purchasing decisions well and don’t mind
Our nesters are interested in home renovation paying for good quality. They are becoming more eco aware
and like a little DIY and like to recycle. They don't just shop in one supermarket
® 45% are planning a renovation in 2011 while 27% have but like to shop in the local butcher and vegetable shops
yet to decide. (45% of them need more space) and often discount supermarkets for certain items.
Renovation projects in order of importance Likely to say: “Ilove my home and look forward to
1. Kitchens spending time there with friends and family”.
2. Bathrooms
3. Livingrooms
4. Bedrooms
® 52% are planning to buy new appliances
® 81% are planning to add energy efficient and
environmentally friendly features to their home
The majority will leave jobs like tiling, electrics and Rea’der S per ISSUe

plumbing to the professionals, while the top DIY jobs
undertaken are wallpapering and gardening.

Our nesters are web savvy COVer Drice

® 50% spend one to two hours a day on-line while 21.5%
spend more than two hours online a day.

® In the past year 87% have searched on-line for home F I q GQUQHCY
interiors products.

® 56% have bought products on-line for their home

* On-line Survey of 650 readers January 2010
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An advertisement is accepted on the understanding that the relationship
between the Advertiser and the Publisher is governed by the conditions set
out below. Unless specifically approved in writing by the Publisher, the con-
ditions stipulated on an Advertiser's order form or anywhere else shall be
void.

For the purpose of these conditions, "Advertiser" shall refer to the
contractual Principal, that is the party responsible for payment of charges
arising from the publication of an advertisement. Where appropriate,
"advertisement" includes a loose or bound-in insert.

The Publisher reserves the right to refuse any advertisement
submitted for publication.

The Publisher reserves the right to amend advertisement copy where
absolutely necessary. If the Publisher considers it necessary to modify the
space or alter the date or position of insertion, the Advertiser will have the
right to cancel if such arrangements are unacceptable, unless such changes
are due to an emergency or circumstances beyond the

Publisher’s control. Where the advertisement forms part of a series order,
the liability of the Advertiser shall be limited to the pro-rata cost of those
advertisements already published.

In the event of any error, misprint or omission in the printing of an
advertisement or part of an advertisement, except where attributable to an
act or default by the Advertiser or his agents or where covered by Clause 4
above, the Publisher will either re-insert the advertisement or make an ad-
justment to the cost. No re-insertion or adjustment will be made where the
error, misprint or omission does not materially detract from the advertise-
ment. In no circumstances shall the total liability of the Publisher for any
error, misprint or omission exceed the agreed net cost of the advertisement

The Publisher cannot accept liability for any errors due to inaccurate copy
instructions. Charges will be made to the Advertiser where the printers are
involved in extra production work owing to acts or defaults of the
Advertiser or his agents. These charges will be in accordance with the rates
current at that date.

Advertisement rates are subject to revision at any time and individual
orders are accepted on condition that the price binds the Publisher only in
respect of the next issue to go to press.

The Advertiser, where an agency, may not recharge a client for space at an
increased rate, unless with the Publisher’s written consent.

If written copy instructions are not received by the agreed copy date, no
guarantee can be given that proofs will be supplied or corrections made and
the Publisher reserves the right to repeat the most appropriate copy.

All advertisements are accepted and published on the representation by the
agency and advertiser that they are authorised to grant the right to publish
them and that such publication will not violate any law or infringe upon any
right of any person or entity in consideration of the publication of
advertisements.

Any condition on contracts, orders, or copy instructions, including, without
limitation, those involving the placement of advertising within the
publication such as page location, competitive separation, placement facing
editorial copy, or requests for editorial mention, shall be treated as a request
only. The Publisher’s inability or failure to comply with any such condition
shall not relieve the agency or advertiser of the obligation to pay for the
advertising.
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The advertiser and agency are jointly and severally liable for the
payment of invoices and all other obligations in connection with
advertising published hereunder.

Invoices are rendered on or about the issue/distribution date and
are due thirty days following invoice date.

If an Advertiser cancels the balance of a contract he relinquishes any right
to the series discount to which he was previously entitled and advertise-
ments will be paid for at the appropriate rate.

For all publications, at least 14 day’s notice prior to publication date

is required to stop or suspend a monotone insertion. At least 21 day’s notice
prior to publication date is required to stop or suspend

a colour insertion.

Copy must be legal, decent, honest and truthful. Should it become apparent
that this is not the case, the Publisher reserves the right to suspend the
advertisement, in which case no claim on the part of the Advertiser for
damages or breach of contract shall arise.

The Advertiser will indemnify the Publisher fully in respect of any costs,
damages or losses arising directly or indirectly from the publication of an
advertisement, where such an advertisement conformed with the copy
instructions supplied by the Advertiser. The Publisher will consult with the
Advertiser as to the way in which such claims should be handled.

The placing of an order by an Advertiser constitutes an assurance

that all necessary authority and permission has been secured for the use in
the advertisement of a pictorial representation of or of words attributable to
a living person.

If so required, the Advertiser must disclose the identity of the client and
reveal the nature of the product/service to be advertised. In the event of the
Advertiser failing to comply with such a request, the Publisher reserves the
right to cancel the advertisement, in which case no claim on the part of the
Advertiser for damages or breach of contract shall arise.

If it is intended to include a competition or a special offer within an
advertisement, full details should be submitted at the time of booking.

In accepting financial advertisements, the Publisher does so on the
understanding that their copy content, authorisation and placing have been
processed in accordance with the State’s legal requirements.

The copyright on artwork/copy contributed to an advertisement by
the Publisher shall be vested in the Publisher.

The Advertiser's property and artwork, etc are held at his risk and should
be insured by him against loss or damage from whatever cause. The
Publisher reserves the right to destroy all artwork which has been in his
custody for six months from the date of its last appearance.

Notwithstanding anything in the above which may provide to the
contrary, neither the Publisher nor the Advertiser shall be liable to one
another for any loss or damage, consequential or otherwise, caused by or
arising out of any Act of State, strike of employees, lock-out, trade dispute,
enemy action, rioting, civil commotion, fire, force majeure, Act of God or
other similar contingency beyond the control of either party.

These conditions and all other express terms of the contract shall be
governed and construed in accordance with the Laws of the R.O.L.
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